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COME UP TO MY ROOM

Feb 24-26. Fri noon-Bpm; Sat noon-10pm; Sun noon-5pm. Recep-
tion: Sat, 7-10pm. $6. Gladstone Hotel, 1214 Quaen W, 416-531-
4535, vewew.gladstonehotel.com/cutrme2006/cutmr 2006 him.

The word "alternative” has gone through a num-
he; of useful and irritating permutations since the
mid-"80s, when it was primarily used to describe
4 certain brand of music. Now, it seems, it’s the
art world’s turn. Fairs branding themselves alter-
native are surfacing all over Europe and North
America — including our own, the two-year-old
Toronto Alternative Art Fair International (TAAFI)
— In many cases eclipsing (as alternative music
eventually did) whatever entities they initially
claimed to be alternatives to.

“This weekend, Torontonians are again provided
with apparent event foils: Exhibition Place’s glitzy
Interior Design Show (IDS), which throws its doors
apen to thousands of trade professionals and tens
of thousands of consumers, and the Gladstone's
third annual “alternative design event,” Come Up
1o My Room, a comparatively tiny affair where
artists reconfigure 12 of the hotel’s second-storey
rooms as eclectic, site-specific installations.

Is the latter a quirky, bohemian, anti-capitalist
riposte to the former? Pamila Matharu, who co-

founded and co-curates Come Up to My Room with

Gladstone reno-innovater Christina Zeidler, claims
that “we never proposed to be competition for
[IDS].” And Matharu knows from alternative: also
a co-founder of TAAFL, she wants to see Toronto
embrace the kind of off-site culture that one finds
alongside big festivals and fairs in cities like New
York, London and Milan — culture that, curiously
enough, usually serves 1o promole, not to decry,
commercial interaction and product innovation.
“Onie problem with Toronto is that we'll typi-
cally have one event, and that’s it,” Matharu says,
“Only TIFF [Toronto International Film Festival]
Raﬂgdm to succeed in creatin
around itself. It’s important to rer )
is still growing, All the collective activity
 can provide as a city will help us 1o devel
international pull. DS loves what we
even send people our way; there's always
traffic between the two shows.”

their installation plans to the curators as the open-
ing draws near. Notably, if Come Up to My Room
is a place where artists and designers let loose,
it’s also a place where ideas, rather than prod-
ucts, reign. This sensibility — call it alternative
if you will — underlines the carcer trajectories
of all its participants: interdisciplinarians who,
while not entirely rejecting marketplace conven-
tions, aim to test the limits of safe, saleable
design. .

Tiff Izsa is one of the wilder ones: an almost-sin-
gular presence in Katharine Mulherin’s mablo__oi
drawers and painters (she recently moved to Diis-
seldorf, where she studied with celebrated con-
ceptual artists Daniel Buren and David Rabino-
witch), she favours out-and-out space transfor-
mations, such as littering galleries with makeshift
forts, construction tarps, cardboard and crumpled
up paper. Her goal for Come Up to My Room is “lo
get some street cred in the interior design world™
so that she can begin doing small- and large-scale
decor inlerventions in people’s houses.

Izsa is adamant about her, um, offbeat plans:
she points out that the “home is a major venue for
ant” — painting and sculpture have, unfortunately
in her mind, predominated — and for an installa-
tion artist who wants to get shown, the home
arguably offers a more expansive frontier than
commercial galleries or artist-run centres ever could.

“In the end, interior designers are picking up all
their ideas from artists anyway,” says lzsa,
“because what artists do isn’t necessarily func-
tional, and designers skim bits and pieces from
artists" work to make it functional.” Even per-
formance and installation, she claims, are starting
to be seen as less outré. “Look at Trading Spaces
-and While You Were Out,” she says. “The people
‘on those shows are actually not doing traditional
-interior design so much as they're just fucking
around with a space. I've seen them cover walls
‘with moss and put a fountain in people's living
: is an interior designer being pretty:

m-  with her sales gimmick; clearly, many clients are
ept. drawn 10 smar, lef-ield approaches. It follows

room she contributed 1o the Gladstone's 2005
overhaul). q

Walter's also participated in IDS for the past two
years, an experience she found fruitful. “I gener-
ated a buzz [at IDS] because I 'was unique, and it
was a shrewd business move," she says, "Actually,
my work’s always been a bit of a wild card, and 1
think that’s why | tend 1o get attention in the design
world. 1 come from an experimental art back-
ground, and what I'm doing with felt is sort of new
— in terms of taking the material on as a whole
markeling strategy.”

This year, Walter has chosen Come Up 1o My
Room over DS because it allows her to be, well,
artier; the Gladstone's audience is more astute, she
feels, with “an understanding of contradictions, as
well as a conceptual and historical perspective.”
Her contribution is a tongue-in-cheek, partly-
anthropological take on felt: the room will be done
up in pioneer style, with a chair, a cot and a wood-
burning stove, and will contain dozens of square
and rectangular pieces of felt that have been trans-
formed into fairly utilitarian objects — from can-
dle holders to log-carriers — through a few simple
cuts and stitches.

Walter's project reflects the possibilities of a so-
called alternative approach. Of course, she is using
the event to disseminate FELT’s name, but she's
also being theoretical; her title, for instance, 124
pieces of felt, alludes to a 1967 work by minimalist
Robert Morris, who esteemed the material for its
evocative, ambiguous folds and texture. Addition-
ally, the uniformly right angles of her 128 pieces are
anod to sustainability: square and rectangular pat-
terns mean maximum yield and minimum waste.

“1 like the idea of taking the model of a company
and doing something different with it,” says Wal-
ter. “The private sector doesn’t always have to be

.corporate — there is a possibility for critical, inter-

esting work there, for ﬁuﬁﬁaﬁ.ﬁs concerned with
‘bottom line.” i 1y

alter herself acknowledges,

sely what provides her
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